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Background: Every 90 minutes a Brazilian die from drowning. Drowning is the second leading
cause of death among children aged 1-to-4 yr, with 53% of incidents occurring at home). For
over 30 years?, SOBRASA has developed more than 15 prevention programs offering five
customized safety tips tailored for each drowning risk activity/environment. An important
investment in social and journalistic media has been made so those solutions can reach millions
of homes. However, for these preventive measures to be effective, individuals must first
recognize their own vulnerability to drowning. The aim was to present the impact of the World
Drowning Prevention Day(WDPD) message “anyone can drown — no one should” in Brazil to
break cultural/behavior barriers.

Description: Four editions of the WDPD(2021-24) were evaluated based on the number of
actions, people involved, and costs, and overall impact. Each edition provided a tutorial guiding
participants through three branches of option: Group or individual action, digital action and/or
social media post interactions. A central nationwide event was planned to take place at an iconic
monument in Rio de Janeiro, with both in-person and digital participation opportunities

Lessons learned: Over four editions, 5.050 volunteers and 604 institutions participated, covering
27 states and reaching 46 million people. Including 545 in-person actions and 1.410 monuments
illuminated in blue along 12.402 hours. SOBRASA's social platforms, with 231.000 followers,
published 1.160 posts and 2.526 collaborations on social media, generating 226 million
impressions. Those actions resulted in 729 media reports on TV, Radio, Newspapers, and digital
platforms, generating €680.000 euros in spontaneous media with an investment of €33.259,
reaching 38.4 million views.?

Conclusions: The WDPD event created by the WHO has generated a great impact on Brazilian
society and conventional media, opening important opportunities for raising awareness about
drowning prevention messages and fostering partnerships with key stakeholders. We still lack
scientifically methods to measure the direct impact of this movement in the number of lives saved
but an apparently engagement in our motto “l want to be part of the solution, not the problem”
may represent a meaningful and expected behavior change.
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