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IMPACTS OF MAJOR WATER SAFETY CAMPAIGNS: PLAY IT SAFE BY THE WATER 1997 TO 2007 
Bernadette L Matthews1†, Warwick Waters1, Cathy Acocks2
1. Life Saving Victoria, Melbourne Australia, 2. Office of the Emergency Services Commissioner, Melbourne, Australia.
Drowning prevention has been recognised as a priority area in health by state and federal governments in Australia. The Play It Safe by the Water (PISBTW) campaign is a state-wide initiative that aims to promote water safety throughout the Victorian Community, from the beach to inland waterways, the pool and in the home. PISBTW is a major water safety campaign that combines general public awareness campaigns, targeted education programs and life saving service development using a collaborative approach between various water safety organisations, the community and state and local government.
Data were collected on all drowning incidents across Victoria from 1997/1998 to 2006/2007. Public awareness of and attitudes to water safety and related advertising was assessed pre- and post-campaign across three campaign seasons from November 2004 until April 2007. This consisted of a telephone survey completed by a random sample of 500 Victorians on each occasion. Since the inception of the PISBTW campaign the unintentional drowning rate in Victoria has decreased from 1.38/100,000 in 1997/1998 to 0.81/100,000 in 2005/2006 (Figure 1). Updated figures will be provided for 2006/2007. Survey results indicated a recall of advertising by up to 77% of respondents. Throughout the study period awareness differed across demographic segments, in particular geographical variation, and to a lesser extent gender and age differences were found. 
This drowning prevention campaign provides an example of a multi-focussed, multi-organisational approach to drowning prevention and the way in which drowning data is utilised to inform the direction and targets for future campaigns.
Learning Outcomes:
1. 
The benefits of providing consistent messages and branding. With the introduction of a single water safety key message Play It Safe By The Water has become a well known and recognised brand and as such has assisted many of the water safety agencies to use it as an umbrella message to support direct targeted messages but at the same time always linking back to a holistic state water safety message. 
2.
A greater understanding of how drowning data analyses can link with and provide direct outcomes for public awareness/ education programs. Through this method Life Saving Victoria and its partners have developed a number of key water safety initiatives to tackle water safety in a number of non-traditional methods. This will be demonstrated via two case studies. 
3.
The ways in which multiple agencies with at times different objectives and messages can work together to effect change via a collaborative approach. 
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Figure 1. Rate of drowning deaths in Victoria from 1997/1998 to 2005/2006
